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STATE OF THE MISERY

• More and more research and publications
• … that contribute less and less
• Massification of HE, espec. in business and management

• Credentials, ranking, career
• Demonstrating employ- and promotability: GETTING PUBLISHED!
• Research publ. from means to an end

• Researchers less of scholars, more of journal producing technicians
• Formulaic, incremental, tribe-oriented studies
• Contemporary academia: A hothouse of functional stupidity
• ’Success’ recipe for individual researchers and departments lead to

irrelevant research



Research need to be interesting to be read (and 
remembered)

• Delphi study after two rounds of survey are three: (1) Current research 
does not produce knowledge relevant for business practices. (2) A strong 
orientation toward A-ranked journals distorts incentives towards a narrow
focus and excludes many important papers that are published in lesser-
ranked journals. (3) An overemphasis on theory (which ironically
discourages the development of new theories) 

The Kingdom of the boring

• The social researcher who wants to be certain that he (sic) will produce an 
interesting theory abut his subject must first familiarize himself with what 
his audience already assumes to be true about his subject, before he can 
even begin to generate a proposition which, in denying their assumption, 
will attract their attention.’ (Davis, 1971: 337, italics in original). 

• Interesting research: identify, articulate and challenge implicit, dominant 
assumptions

• Avoid gap-spotting, challenge assumptions



Interesting and relevant for who?

• Oneself (career & narcissism)

• Research sub-subtribe

• Broader research community

• Including (better) students & a few 
practitioners

• Educated public (incl managers)

• ‘Technical’ relevance for a group/inst or

broader (but indirect) relevance for a general    audience



Needed?

• An idea, having something to say

• Interesting empirical material – bold, 
imaginative, ‘non-comfortable’ studies

• Methodology: Wallraff, ’Finnish interviews’ 
(anti research ethics)

• Good writing 

• Publication forms that are accessible



Identity and institutional context

• Conformism

• Careerism

• Counting (4 x 4 issue)

• How do we see ourselves?

• How do regulate others?

• How do we organize our work and 
institutions?

• Can we do something different?



WHAT TO DO?

• Studies with an idea, rich data and that are well written

• Policy, organization, identity implications

• Policy

• Massification is a problem: we need fewer researchers (and more
readers/better teachers) and fewer publications

• Institutions assessed on (a few) ’real contributions’? (By accreditation
bodies, governments)

• Selection and qualitative assessment of say 5-10 key contributions from 
each school ’having something to say’ (based on academic and social 
criteria), comparison w other schools/departments – intellectual (not 
technical) impact



Organizations (schools, departments)

• Means: writing (not for journal publ) WS

• Promotion/employment: strong signs on reaching a broader
audience

• Reading groups

• Seminar culture of ’so what’?

Individuals

• Socialisation/identity regulation.

• Do you have anything to say? Is this worth a nurse or social worker
less?  



Journals

• Emphasize the good idea

• Refrain from encouraging formulaic studies

• Use non-expert reviewers

• Ask: what is the point? So what?

Journal ranking

Let some practioners/educated public folks read abstract of
journal articles and rank journals based on interestingness




